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1 Introduction 
 

The object of this deliverable is to give an overview of the online publication of AMIGA project 
website. The website concept, design and graphic aspects have been already described in 
the previous deliverable 11.1 of March 2012. A more specific deliverable has been dedicated 
to provide more details and to describe each single section conceived according to the 
AMIGA consortium’s needs. During the testing period the correct usability has been also 
proved and some adjustments have already been made in order to improve the efficiency and 
the user-friendly characteristics of the website.  
 
Minerva Consulting and Communication (MCC) is in charge of the creation and the 
management of the website, as well as the update of the content for every single web page. 
The content comes from the partners or is produced directly by MCC.  
 
This document shows all screenshots of the home page and some screenshots of the most 
relevant internal pages and gives an overview of the texts uploaded for each page. 

 

 

 

2 Website approach 
 
The AMIGA website has been conceived as the main source of information and centre of the 
dissemination activities to assure an interactive and fast communication tool for the project 
partners and those who are interested in its activities. It is the main channel for promoting the 
visibility of the AMIGA project within the scientific community.  
 
The graphic design of the website has been part of the same initial creative brainstorming 
process used for the other communication tools to set the corporate identity of the project. 
The main objective was to define the use of spaces in a functional and balanced way, to 
structure the home page and internal pages also by using graphic elements or images that 
characterise the style and the identity of the project. 
The project website promotes the project activities and outcomes; it will also give the contact 
details of the people involved in the project in a way to facilitate contacts with stakeholders 
and potential interested users. 
 
The website is divided into two different areas, a public and a private one that are described 
in details in the following chapters.  
The main language is English; links to the partners’ websites or to resources in other national 
languages have already been featured. 
 
The public area of the AMIGA website is the entry point of all the information produced by the 
consortium and acts as the first instrument to promote in particular AMIGA outputs: 

 Project development 

 Research activities 

 Participation in events 

 Summer Schools 

 Workshops and other related events 
 
Users will be able to get information and download all relevant material about all the activities 
planned and the events organised in the framework of the project.  
A registration facility is also envisaged to allow users to register directly to specific events, like 
the summer schools and workshops, and, through a link to the subscription tool on the 
homepage

1
, to receive the website updates and news concerning the project activities.  

 

                                                
1
 Through this subscription tool, users can receive emails, which include updates and latest news on a weekly basis, 

just providing their email addresses and personal details. 
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3 Website name and graphic layout 
 
The first task has been the selection of a domain name among those available for purchasing. 
The domain www.amigaproject.eu has been successfully registered in December 2011. 
The web graphic design process started - as well as the logo design - with a brainstorming 
session within Minerva’s team to list the main functionalities needed and the most suitable 
website look, starting from two pages: home page and 1 internal page.  
The choice of a high impact home page - based on coloured template and big size pictures in 
a slideshow - was made with the purpose to catch the attention of visitors and attracting them 
to further explore the other pages of the website by guiding them into the main research 
activities carried out. 
 
 

3.1 Homepage 

 
The Homepage is not just the landing page of a site but is the public image of the site, and it 
also has the power to determine the success of keeping visitors surfing and inviting them to 
visit the other pages. The layout is on a very clean design with green and white background 
and little use of graphic elements to achieve a stronger usability. 
The homepage of AMIGA site has been conceived with a top large area where a set of 
pictures on natural landscape, plants and cultivated fields are animated with a fading out 
fading in effect. 
Above this area there are the 6 main sections and below short links to relevant topics for the 
project that have been designed as three boxes: 

 the project section 

 the EFSA document section 

 the press release section 
 

The fourth box, named “Stay updated”, includes the subscription tool, through which users 
have the possibility to register their email addresses and receive news and updates on the 
project’s activities. 
 
The rotation news box on the right has been conceived to let users be always aware of the 
news published up to that moment.  
 
Below, the search tool allows users to a faster and user-friendly search of keywords and 
related topics and the Members’ Area box links members directly to the private area of the 
website dedicated to partners and EC officers. 
 
The welcome text box includes now the project abstract and the picture of the whole 
consortium but it is conceived as an editable area where to address visitors with a short 
presentation of the project, and an image area where to insert either a picture or a banner 
designed to launch an event and give it higher visibility in the home page. The banner will be 
linked to the event page where interested participants will be able to register through a 
dedicated online form. 
 
The logo is placed in the top left of the header, where also the full project name is displayed. 
Partners’ logos, including links to their websites, are included in an animated box placed on 
the right side of the home page. 
 
The logos of the EC and FP7 find place on the right side of the page to have enough visibility 
and in the footer copyright information completed the page including privacy and disclaimer.  

 

 

 

http://www.amigaproject.eu/
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Figure 1 AMIGA Homepage 
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Figure 2 Homepage: tool boxes 

 

 

 

 
Figure 3 Homepage: Latest news box 
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3.2 Internal pages 

 
The internal pages of AMIGA website have a similar structure of the home and keep a 
consistent graphic design. At the top side the animated images is replaced by one static 
image related to nature and cultivation with the same length as in the Homepage although 
reduced in height. Therefore more space has been dedicated to the page content by 
eliminating the structure of four boxes and leaving just the vertical navigation one on the right 
side. The path of navigation and the pages available in the selected section or sub-section 
are listed in top of the editable content area. 
 
 
 

 
Figure 4 AMIGA Internal page: Project Overview 
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3.3 Website content structure 
 
The project website being the backbone of project communication is divided into two parts: a 
public area open for browsing by the general public and a private area reserved for AMIGA 
consortium members. 
 

3.3.1 Public area 

 
The public area is divided in 6 main sections divided into sub-sections and pages. The public 
area includes both general information about the project and specific information and 
materials made available for download. 
 

 HOME 
 

 Project: this section defines the basic information about the project and list the 
objectives of the research 

 
o Overview 

o Objectives 

o Links 

o Contacts us 
 

 Partners: this section lists the partners within the consortium and includes their 
expertise (as organisation and as staff team) and role in the AMIGA project 

o Profile 

 

 Newsroom: this area is dedicated to news, press releases and articles produced 
during the project’s activities. It is considered as a repository useful to media and 
specialised journalists 

o Latest news 

o Press Releases 

o Communication material 

o Press review 

 

 Documents: in this section relevant papers, abstracts and publications are 
accessible for information about the consortium research work. 

o Publications  

o Literature 

o Deliverables 

o EFSA Documents 

 

 Research: this section focuses on the research activities of the project and 
disseminates updates about the consortium studies and research 

o Research activities 

o Facts & Figures 

o Project developments 

o Glossary 

 

 Events & Activities: in this area AMIGA events and activities will be collected 
and constantly updated  
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o Summer Schools 

o Calendar of events 

o Photo gallery 

 

 GIS & Database System: this section is not active yet. It will be a support tool for 
the dedicated database system and information will be uploaded in the course of 
the project development. 

 

 Teaching Material: A range of material will be provided to support students 
learning by exploiting the interactivity of web 2.0. A specific section on the AMIGA 
website will be dedicated to the teaching materials, where users will have the 
chance to download the public material available. The material will be freely 
available online and publication of some materials on the AMIGA website is 
foreseen. The students will be able to focus on one specific scientific aspect and 
improve their learning experience. Task leader will be UREAD that will be in 
charge of the setup and development of this online tool, covering the current 
world view of science of modification. The development and the implementation of 
the material will cover the period between M18 – M40. 

 

3.3.2 Private area 

 
The private or “members’ area” is hosted on the AMIGA private area of the website and is 
accessible through a username and password. 
The access codes have been set up by Minerva and distributed to all partners. 
Access to the private area is granted only to project partners (both WP leaders and WP 
members) and the European Commission. 
 
The private area is conceived as a repository area and is built with the aim of supporting 
partners’ work and their internal communication.  
The private area gives the consortium the possibility to easily exchange and store reports, 
minutes, documents and deliverables, and other official documents for project management 
and consortium purposes.  
 
All partners can add documents, create folders and send alerts and notifications. There is 
also a search tool for files and a contact list of all members as well as the Project Contact 
Repository. 
 
The private area contains one folder for each specific Work Package as well as one folder for 
Project Meetings and one folder common to all WPs. 
 
All partners are invited to upload the files they would like to share with the other partners and 
the system sends an automatic alert to selected consortium members’ email addresses when 
a new file is uploaded. Screenshots of the members’ working area are provided below. 
 
A direct link to the private area is available on the right column of the website (both homepage 
and internal pages). 
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Figure 5 Members' area screenshot 

 

 

 

 
Figure 6 Members' area user page 
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3.4 Website pictures 
 
The AMIGA website includes several pictures related to research activities of the project or its 
partners. All the pictures have been provided and will be provided by the partners that gave 
AMIGA consortium the copyrights. Their use is free within the framework of the project. The 
pictures are related to the partners’ activities in laboratories, field trials and mainly represent 
natural landscape. Pictures can be found in the homepage as a slideshow of 4 items and in a 
dedicated subsection named “Photo gallery” and included in the section “Events & Activities”. 
AMIGA partners will keep on providing MCC with pictures and useful visual material to enrich 
the website aspect.  

 

 
3.5 Other online tools: Social Media 

 
Starting after the first year of the project, partners will explore the possibility to adopt social 
media pages (such as Facebook, Twitter and LinkedIn), in order to inform people about the 
project and its objectives as well as to spread information about on-going events more widely, 
at different levels and to different target audiences.  
If partners will be in favour of this possibility, those pages will be linked to the website 
homepage through a dedicated box where the latest posts will be displayed.  

 

 

 

4 Website screenshots 
 
Here is provided a table containing screenshots of each single page divided into section and 
subsection: 
 

 
Figure 7 AMIGA Homepage: Welcome message 
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Figure 9 Project section: Links Figure 8 Project section: Objectives 
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Figure 11 Newsroom section: Contact us Figure 10 Newsroom section: Latest news 
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Figure 12 Newsroom section: Communication material Figure 13 Newsroom section: Press releases 
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Figure 14 Newsroom section: Press review 

 
Figure 15 Documents section: Publications 
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Figure 16 Documents section: Literature 

 
Figure 17 Documents section: Deliverables 
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Figure 18 Research section: Research activities 

 

 
Figure 19 Research section: Facts & Figures 
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Figure 20 Research section: Project developments 

 
Figure 21 Research section: Glossary 
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Figure 22 Events & Activities section: Summer Schools 

 
Figure 23 Events & Activities section: Calendar of events 
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Figure 24 Events & Activities section: Photogallery 

 

 

 

 

 

 

 

 

 

 

 
Figure 25 Events & Activities section: Photogallery 
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Figure 26 Slideshow 
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5 Website content 
 
 
The website content is prepared by Minerva with the contribution of some partners, 
specifically for some sections, like the partners profile of the publications section. 
The content update is an ongoing activity that Minerva has committed to execute all along the 
AMIGA project implementation. 
The AMIGA website is maintained online until the end of the project and for two years 
following the end of it. 
 
Since its very first launch, the project website contained already a complete overview about 
AMIGA background information, objectives and other material provided by each partner. 
Indeed, most of the website sections contain already a consistent content: in particular,  

o Section “Project” is completed; 
o Section “Newsroom” is regularly updated and contains already press releases, 

relevant project’s news and communication material produced so far; 
o Section “Document” has been implemented with partners’ publications and some 

relevant literature related to the GM topic. The consortium provides MCC with 
scientific material; 

o Section “Research” contains information about main research/activities providing the 
user with some preliminary information about the researcher work;  

o Section “Events & Activities” contains some details and indicative information about 
the dissemination events, such as: summer schools, workshops and other related 
events. 

 
The website will receive new content during the project development and when new material 
will be available as outcome of each WP.  

 

 

 

6 Website launch and visits 
 
The website of AMIGA – www.amigaproject.eu - was launched online on the 26

th
 February 

2012.  
Before launching accurate tests were made to verify cross browser compatibility and so to 
avoid any instability issues of the graphic layout and users’ navigation.  
The tests helped to optimise certain issues of the graphic design of the home page and the 
other internal pages. 
 
Clean URL of pages (domain name/ section/ subsection/page) to improve usability and SEO - 
Search Engine Optimisation – performance is also carried out and will continue each time a 
new page will be prepared.  
 
Continuous improvements are ongoing to obtain a wider visibility and assure large impact. 
 
Finally, to monitor traffic statistics of AMIGA website a Google Analytics profile has been 
created to collect information over users’ number, provenience, pages viewed, and other 
relevant data. 

 


